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2025 WALK FOR LIVES 



The mission of United Against Fentanyl is to interrupt the use of illicit fentanyl
through innovative bold, and effective initiatives. 

One of those initiatives is called Walk for Lives—community events that provide
lifesaving awareness education, and resources.

The inaugural events were held nationwide on Saturday, September 20 , 2025. th

Each was led by a bereaved family member.



National grassroots campaigns that combine survivor stories, evidence-based education, and
practical resources are proven ways to bring dramatic change. Mothers Against Drunk Driving
pioneered this model by pairing testimonies with data and advocacy. Research shows that this
form of coordinated narrative messaging changes individual choices, strengthens coalitions,
and brings lasting change. MADD literally changed culture with respect to drinking and driving. 

Walk For Lives is the first such effort utilizing that model but focusing on the fentanyl crisis, now
the leading cause of death in the U.S. for people under 50. The inaugural September 20 campaign
brought together more than 40 communities nationwide, generated over 26 million media and
social impressions, reached over 3 million people on social platforms, and drove more than 3,000
virtual sign-ups, as survivors and families led the way.

Overall reach totaled over twenty-six million.

Overview



States: 26

Live

Walks: 46

Participants: >3,000



Media outlets: 482

Social media impressions: >3 million

Press impressions: >23 million

Social placements: 145

Media impressions: >26 million

Digital

LINK

LINK

LINK

https://docs.google.com/spreadsheets/d/e/2PACX-1vTglUR6jFRHJvPv5Q5MA6WIUv9Oor0FqVW9GzknDJ0i67qvBIZ-7EXv2WsPRtXUERkbGVeBQTofvYZY/pubhtml
https://docs.google.com/spreadsheets/d/1iny2NccuNI4dhATNkaq-2pPJO3GPqw-lA5OKSqTntRw/edit?usp=sharing
https://docs.google.com/spreadsheets/d/e/2PACX-1vSwNxBWol9416FuqStA9jx0_iI15amWHhXZLA1pzbcDl12C5hMsvm4rJ1TEMyery8S6muWNKmA0CBVL/pubhtml


Pre-Event Coverage
Media Impressions: 12,730,000

Social Media Impressions: 1,102,659
Total: 13,832,659



AP News
UVM:54.4M

Link
Yahoo! News
UVM: 166M

Link

https://apnews.com/press-release/ein-presswire-newsmatics/families-unite-nationwide-this-saturday-for-inaugural-walk-for-lives-largest-grassroots-response-to-fentanyl-crisis-f99d2233ed68525dc8e5709f62cea60a
https://www.yahoo.com/news/articles/walk-lives-comes-burlington-212525254.html


Fox21
UVM: 361k

Link

Fox35
UVM: 1.3M

Link

https://www.fox21news.com/business/press-releases/ein-presswire/849222547/families-unite-nationwide-this-saturday-for-inaugural-walk-for-lives-largest-grassroots-response-to-fentanyl-crisis/
https://www.fox35orlando.com/video/1710634


MENAFN
UVM:220k

Link

Canadian Health Industy News
UVM: 50k

Link

https://menafn.com/1110085371/Tomorrow-Thousands-To-Take-Streets-Nationwide-In-Walk-For-Lives-As-Survivors-Lead-Grassroots-Response-To-Fentanyl-Crisis
https://www.canadianhealthindustrynews.com/article/850665687-tomorrow-thousands-to-take-streets-nationwide-in-walk-for-lives-as-survivors-lead-grassroots-response-to-fentanyl-crisis


KDSK
UVM: 3.3M

Link 

KOB4
UVM: 1.57M

Link 

https://www.ksdk.com/video/entertainment/events/community-walk-shines-light-on-fentanyl-crisis-promotes-solutions/63-69455464-43c5-49ca-b508-afafaf371b91?utm_campaign=89728711-UAF%20Walk%20Campaign&utm_content=359619291&utm_medium=social&utm_source=twitter&hss_channel=tw-940383982578888704
https://www.kob.com/new-mexico/local-mother-channels-personal-pain-into-national-movement/
https://www.kob.com/new-mexico/local-mother-channels-personal-pain-into-national-movement/
https://www.kob.com/new-mexico/local-mother-channels-personal-pain-into-national-movement/
https://www.kob.com/new-mexico/local-mother-channels-personal-pain-into-national-movement/


WAPT
UVM:805.2k

Link

WEAU
UVM:1.09M

Link

https://www.wapt.com/article/mississippians-walk-to-raise-awareness-against-fentanyl/67972785
https://www.weau.com/2025/09/19/wisconsinites-launch-event-raise-awareness-fentanyl-crisis/


Social Media: Pre-event

Every.11.Minutes
379k

Eric Kittendorf
174k

Joseph Raymond Lucero
117k

https://www.instagram.com/every.11.minutes/?hl=en
https://www.facebook.com/eric.kittendorff.5/
https://www.instagram.com/joseph_raymond_lucero/?hl=en


Social Media: Pre-Event

Derek Maltz Sr.
4.4k

DEAHQ
173.3k

https://www.facebook.com/derek.maltz.sr.2025/
https://x.com/DEAHQ


Social Media: Pre-event

Walkforlives
0.6k

Hubspot Numbers

https://www.instagram.com/walkforlives/


Post Event Coverage
Media Impressions: 10,827,816

Social Media Impressions: 2,130,074
Total: 12,957,890



WESH
UVM: 800k

Link

Yahoo! News
UVM: 166M

Link

https://www.wesh.com/article/families-against-fentanyl-lake-eola-walk-downtown-orlando/67982472
https://www.yahoo.com/news/videos/walk-lives-event-unites-mexico-041412331.html


First Alert4
UVM: 1.86 M

Link

KLTV
UVM: 1.28 M

Link

https://www.firstalert4.com/2025/09/21/walk-lives-honors-memory-those-lost-drug-addiction/
https://www.kltv.com/2025/09/20/walk-lives-campaign-kilgore-aims-prevent-fentanyl-deaths/


Social Media: Post-Event

Eric Kittendorf
174k

Amy
Gutierrez

72.1k

Every.11.Minutes
379k

https://www.facebook.com/eric.kittendorff.5/
https://www.instagram.com/amyg/?hl=en
https://www.instagram.com/amyg/?hl=en
https://www.instagram.com/every.11.minutes/?hl=en


Social Media: Post-Event

DEASeattle
5,255

Debbie Wasserman Schultz
203k

https://x.com/DEASEATTLEDiv
https://www.facebook.com/RepDebbieWassermanSchultz?mibextid=wwXIfr&rdid=bUP7DY3bzFQmvu2i&share_url=https%3A%2F%2Fwww.facebook.com%2Fshare%2F19dtFkBFTV%2F%3Fmibextid%3DwwXIfr


Recap Video
Link

Hubspot Numbers

https://www.youtube.com/watch?v=rPSY4FuOgNs
https://www.youtube.com/watch?v=rPSY4FuOgNs


Walk for Lives: A National Movement, Powered by Families

Over 40 walks across the country.
Partnerships with over 250 community based organizations. 
Participation of over 50 elected officials  at local, state and federal levels.
Over 26 million total media and social impressions providing lifesaving
awareness, education, and resources. 
Over 3.2 million impressions generated through social reach, driving momentum
market-by-market. 
Over 3,000 virtual sign-ups and even more in person.
Each walk led by a bereaved family member.

Summary



Thank You!


